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Since 2001, The Wedding Guide to the Outer Banks has been the premier 
resource for couples preparing to marry on the Outer Banks. From wedding 
fashions, trends, planners, cakes, flowers and decor to a comprehensive 
venue and accommodations guide – our beautiful magazine delivers local, 
inspiring wedding content to thousands of brides-to-be every year. 

• �Magazine mailed directly to bridal inquiries 
coming from OuterBanksWeddingGuide.com 
PLUS OuterBanks.com which has over 1.2 
million unique visitors per year, along with 
leads from bridal shows in Virginia.

• �Promoted and handed out at bridal shows 
in Central, Northern and Coastal Virginia 
markets throughout 2026. 

• Free rack circulation throughout the Outer 
Banks, in over 50 locations!

THE WEDDING GUIDE TO 
THE OUTER BANKS 

PRINT  DIGITAL
DIGITAL MAGAZINE 

& WEBSITE

• �All advertisers included on 	  
OuterBanks.com with an Upgraded 
Listing, reaching over 1.2 million unique 
users per year! 

• �Advertiser Profile Page (responsive to 
all devices) on both websites to include 
logo, contact info, photos with links to 
advertiser website, email and Google 
map location.

• Magazines available on both websites 	
via Virtual Book link.2025

COMPLIMENTARY

OuterBanksWeddingGuide.com

Published by



Note: Most are replenished up to 3x throughout the year.

BRIDAL SHOW ATTENDANCE 2025

LOCAL DISTRIBUTION OUTLETS

LEAD PROGRAM

Distribution
that Matters Most! 

700 Magazines Distributed at Virginia Bridal Shows in 2025
Coastal Virginia 

Wedding Showcase
Virginia Beach, January

Uniquely Yours Showcase
Norfolk, January

Show Bride Winter 
Engagement Expo

Hampton, January

Show Bride Spring 
Engagement Expo

Suffolk, March

Central Virginia 
Wedding Showcase

Lynchburg, April

Show Bride Summer 
Engagement Expo

Virginia Beach, March

Atlantic Realty KH
Basnights Lone Cedar NH
Black Pelican
Carolina Designs Realty Duck
Comfort Inn North
Comfort Inn South NH
Currituck Visitor Center Moyock
Currituck Visitors Center Corolla
Dawn's Kitchen
Duck Woods Country Club 

Southern Shores
First Colony Inn NH
Food Lion Corolla (seasonal)
Food Lion KDH (seasonal)

Food Lion Southern Shores 
(seasonal)

Hampton Inn Corolla
Harris Teeter Corolla (seasonal)
High Cotton KH
Hilton Garden Inn KH
Inn at Corolla Light
Jennettes Pier NH
Kilmarlic Golf Powells Point
Metro Rental
Mike Dianna's Grill Room
Nags Head Golf Links NH
Oasis Suites Hotel NH
Ocean Atlantic Event Rentals

Outer Banks Beach Club
Outer Banks Brewing Station KDH
Outer Banks Chamber
Outer Banks Florist and Formal NH
Outer Banks Visitor Center
Outer Banks Visitor Center Manteo
Owens Restaurant NH
Pigman's BBQ
Ramada Inn
Resort Realty NH
Roanoke Island Inn Manteo
Sancturary Vineyards
Sanderling Resort
Sea Ranch Resort KDH

Seaside Vacations KDH
Shutters on the Banks
Sugar Creek Restaurant NH
Surf Side Hotel NH
Surfin Spoon NH
The Elizabethian Gardens Manteo
The Event Boutique
The Pavillion Pirates Cove Manteo
Twiddy Realty
Twiddy Realty Duck
Unique Nails and Spa KH
Village Table and Tavern Duck
Westside Inn Manteo
Whalehead Club
* Hatteras Island:
   Available at over 14 locations

Additional Events Include:   
Stockley Gardens, Norfolk and  

Coastal Virginia WineFest, Virginia Beach

LEAD PROGRAM 
AVAILABLE TO ALL 
ADVERTISERS

Lead/Inquiries from 
websites and virtual 
magazine readers 
are distributed to all 
advertisers on a weekly 
basis throughout 2026. Sample Leads

States Where Leads 
Are Coming From

PA – 30%
OH – 35%
NY – 25%
Central Area – 6%
West Coast Area – 4%



2026 RATES 

Ad Size Annual Rate

Annual Rate 
Full Page Wedding  
Venue Feature  + 

Selected Display Ad

Discounted 
Target Display Rates

Tactics Include Display Search & 
Retargeting 120,000 Impressions 

(3 months at 40K)

Wedding Feature Full Page — $2,500 $1,440

Wedding Feature Double Page — $4,500 $1,440

Full Page $3,290 $4,935 $1,440

1/2 Page $2,620 $4,430 $1,440

1/4 Page $1,930 $3,900 $1,440

Back Cover $4,030 $5,675 $1,440

Double Page $5,920 $7,570 $1,440

Inside Front or + Page 3 $3,920 $5,565 $1,440

Have one of your 
top weddings 
highlighted in a 
full page "feature" 
format. Special 
40%–50% 
discount rates 
apply to these 
formatted ads. 
Specs: Up to  
4 photos + 250 
words of copy.

FEATURE YOUR WEDDING

ASK THE EXPERTS

Billing is upon publishing with 15 day terms. Installment payments can be offered to established accounts in good standing. 
�We accept all major credit cards (3% surcharge fee applies), ACH payments accepted with no service fees.

Rates Include: Bridal Leads, Complimentary Ad Design, Listings on OuterBanks.com and OuterBanksWeddingGuide.com 

See next page for website only options

This Q & A, ½ page format positions each 
advertiser as an industry expert. Each 
category is exclusive to one advertiser. 
Categories include hair and makeup, 
spas, wedding planners, officiants, florists, 
bakeries, jewelry, apparel, photography, 
honeymoon, and transportation. Exclusive 
availability as added value towards 
service experts with 1/2 page or larger 
ad purchase. Specs: Up to 5-6 Q & A's 
+ photo + information about expert.

ALL AD PACKAGES INCLUDE:
• � OuterBanks.com Upgraded Listing 

(1.2 million unique visitors annually)

– �Profile page including photo, unlimited/up-
datable text, web link + map locator feature

– �Automated advertiser traffic results

• � OuterBanksWeddingGuide.com 
Featured Listing (on 1 vendor category)

– �Full or Double-Page Profile includes 8  
photos and 300-word business description

– �Half-Page Profile includes 6 photos and 
160-word business description

– �Quarter-Page Profile includes 2 photos 
and 35-word business description

– �Links to website, email, social media, 
and map locator

•  Ad Placement in Digital Online Wedding Guide
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Guest List: Joining Lauren and Brian on their  
big day were 115 close family and friends.  

How They Met: Lauren and Brian met in calculus  
their sophomore year of college at Old Dominion  
University in 2015. 

The Engagement: Following several plans to pop  
the question that were thwarted by COVID, Brian  
proposed at Lake Gaston in North Carolina, where 
Lauren and her family frequently visited when  
she was growing up.

Wedding Wishes: The couple knew they wanted  
to get married in Virginia Beach. “We chose the  
Marriott,” they explain, “because of the ocean lawn 
and its beautiful backdrop of the Atlantic Ocean.” 

After the Wedding: Lauren and Brian spent their  
honeymoon at Sandals Barbados. They currently live 
in Charlotte, North Carolina, where Lauren is a  
psychiatry physician assistant and Brian is a  
senior associate for a public accounting firm. 

Beauty & The Beach
IT WAS AN ELEGANT OCEANFRONT AFFAIR  

FOR LAUREN AND BRIAN AS FAMILY AND  
FRIENDS GATHERED TO CELEBRATE THEIR 

WEDDING AT THE MARRIOTT RESORT

When it comes to wedding back-
drops, the Atlantic Ocean is hard 
to beat. Lauren Smith and Brian 
Gillman of Charlotte, North Caro-

lina, chose a Virginia Beach wedding for the re-
sort city’s famous waterfront vistas, and they did 
not disappoint. About 115 guests were on hand at 
the elegant new Marriott Resort Virginia Beach 
Oceanfront to enjoy the view and help the happy 
couple begin their married life with lots of love 
and in true Virginia Beach style. 

 The Couple:  Lauren Smith and Brian Gillman
 The Date:  October 1, 2023
 The Location:   The Marriott Resort  

Virginia Beach Oceanfront 

Local Love   |  Lauren & Brian

Dress: Studio I Do Bridals

Tuxedo: Men’s Wearhouse  

Florist: Blushing Floral Designs 

Wedding Planning: RSG Weddings & Events

Hair/Makeup: Darling & Dapper Studio

Catering/Venue: The Marriott Resort 

 Virginia Beach Oceanfront 

Music: Rock Star Booking, DJ Valente Haynes

Cake/Cupcakes: Sugar Plum Bakery

Photography: Julie Martin Photography 

Luanette and Noel were both civil engineering 
majors at Tidewater Community College. From physics to 
chemistry, they attended the same classes but never spoke. 
During Noel’s last semester, he finally asked Luanette on 
a date and the rest was history. Since then, the two have 
accomplished many milestones together from graduating 
college to acquiring dream positions in their field. It took 
Noel two long years to speak to Luanette, but every romantic 
can learn a lesson from their story: don’t wait until it’s too 
late—maybe the love of your life has been in front of you the 
entire time. With a little confidence, one stride can make a 
big change in your life; and one you will not regret.

Luanette wanted a Bohemian Rustic and natural vibe 
for their wedding. She loved the natural beauty at the 
Hermitage and wanted to enhance it. Her color palette was 
deep peach, terracotta, cream and white; the floral design 
concept consisted of toffee roses, lisianthus, amaranthus, 
delphinium, ranunculus and several dried elements. Noel 
and Luanette created their hexagonal wedding arch, table 
numbers and signage, and florist Courtney Inghram helped 
bring her vision to life. She enjoyed handpicking every detail, 
from the vases to plate chargers to napkin foldings.

Hermitage Museum & Gardens
7637 North Shore Road, Norfolk, VA 23505
757-423-2052 • thehermitagemuseum.org

College 
Sweethearts

PHOTOGRAPHY 
Kai Villanueva Photo

VENUE 
Hermitage Museum 

& Gardens

PLANNER 
Sunkissed Events

FLORALS 
Courtney Inghram

RENTALS 
Curated Events

DRESS 
Rue de Seine Bridal 

from Lovely Bride, DC

SPONSORED CONTENT
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We have been serving 
the Coastal Virginia 

area for over 15 years, 
and will continue to 
help make your day 

extra special

VotedBest 
Wedding Cake

757-447-6334 I EVENTS@CAROLINACUPCAKERY.COM

757-477-2211
twisted4ork@gmail.com
thetwisted-fork.com
Located in Virginia Beach, VA 23456

Innovative Cuisine 
& Customizable 
Wedding Menus

Award Winning Catering Company
Expert Coordination. Gracious Service.

EXPERT DIGITAL CUSTOM 
DESIGN FOR ONE-OF-A-KIND 
BRIDAL JEWELRY

williamsburgjewelers.com • 757-206-1100
2023 Richmond Rd, Ste E, Williamsburg, Virginia 23185 

2023
AWARDS

“Where 
Williamsburg 
Goes to Get 
Engaged”

Overall Gold 
Best Local 
Jewelry Store 

DESIGN FOR ONE-OF-A-KIND 

williamsburgjewelers.com • 757-206-1100

Making Your Symbols of Love Unique, Memorable, and A� ordable

STYLED PHOTO SHOOT CREDITS   Photographer- Liz Hunt Photo   Bridal Bouquets- East Beach Flowers  Dresses - Studio I Do   Beauty Team - Unveiled Beauty Lounge & Unveiled On Site Beauty

1642 Pleasure House Road #101  |  Virginia Beach, VA 23455   |  (757) 702-0210  |  unveiledonsitebeauty@gmail.com

Unveiling your inner beauty 
on your wedding day with a luxury hair and makeup experience.  

Our goal is to help you feel like your highest self for your big day!  
Book us today!

Ask the ExpertExpert
1. How far in advance should hair & makeup be booked for a wedding?
Truly as far in advance as you’re able to book. Wedding Wire’s time-
line says that you can book 3 months in advance for wedding hair and 
makeup but that is not the case. I recommend booking 6 months to a 
year in advance if able. Keep in mind March-November are considered 
busy months. Things slow down a bit for wedding vendors during the 
months of December-February, but I’d recommend booking in advance 
for those months to avoid the holiday party rush!
2. Are a hair and makeup trial necessary?
No! If you trust your artist and booked them based on a certain style 
they’ve done previously, it’s not necessary but always helpful. Some-
thing unique about Unveiled is you can book a trial before you even 
book your event with us! It’s also recommended to schedule your hair 
and makeup trial on the same day that you have a dress fi � ing. That 
way, you can see the entire picture and make everything is what you’ve 
envisioned. For me, I think the trial is mostly important for testing 
out the style you THINK you want on yourself; sometimes inspiration 
photos look completely diff erent on ourselves.
3. What is your favorite bridal hairstyle trend?
This is tough because I love them all! I have been loving party ponies, 
but of course my all-time favorite is any boho braid or low boho bun. 
Hollywood waves are a crowd favorite, but they don’t always work 
well for every hair type, but they do work best with clip in extensions!
4. How do I keep my makeup looking fresh for the whole day?
Some important things to remember to help your makeup last are:
- Don’t steam dresses a� er you get your hair and makeup done.
- If you cry, or sweat, don’t wipe your face, just dab with a tissue.
- Don’t touch your face a� er the makeup has been applied.
- Don’t even worry about coming to your appointment with moistur-
izer or SPF on. We have all of the prep products that we need, and 
sometimes certain moisturizers, and SPF can make the makeup we 
use move around.
A big part of your makeup lasting is up to the products that your artist 
uses. Unveiled uses the best products for our clients and we also make 
sure we do all touchups at the end. Including leaving you with a li� le 
lip touchup for later in the day.
5. I’m creating my timeline for the big day; how long should I allocate for hair & makeup?
Your timeline truly does need to come from your hair and makeup 
artists. We require all those ge� ing hair and makeup done to be there 
when we start ge� ing ready. We don’t create hair and makeup timelines 
specifi c to names because if someone is late, it could throw the entire 
day off . We typically are also working on two or more people at the same 
time, to keep your ge� ing ready time fl owing. It’s a “trust the process” 
kind of situation. Most hair and makeup services take about 45 minutes 
per service. However, Unveiled keeps you in one chair for about 20-30 
minutes and then you jump to the next chair for your next service. We 
work as a team, and some would call it an “assembly line.” As each art-
ist’s process is diff erent, it’s always important to ask before booking!

www.unveiledonsitebeauty.com
1642 Pleasure House Rd #101, Virginia Beach, VA 23455

757-702-0210

Visit Museums
Museums make for a great daytime activity. Visit the  
Chrysler Museum of Art, Virginia Air & Space Science Center, 
The Art Museums of Colonial Williamsburg, Nauticus, the 
Atlantic Wildfowl Heritage Museum and so much more. 

Create Your Own Coffee Crawl
Every bachelorette party weekend needs to be fueled by 
coffee and Coastal Virginia is lucky to be home to tons of 
incredible local coffee shops. Map out the ones closest to 
where you’re staying and try a new place each day.

Unwind at a Local Spa
For the ultimate bridal party pampering, make an 
appointment at SeaHill Spa at the Cavalier,  
The Flowering Almond Spa, The Spa at Colonial 
Williamsburg or one of the many other local spas.

Picnic on the Beach
Instagram-worthy picnics on the beach are a great  
way for your bridal party to get to know each other. 
Companies like The VB Picnic Co. will set up the perfect 
pop-up picnics that your friends will never want to leave.

Get Crafty
For something artsy, take a class at the Chrysler  
Museum of Art or paint a mermaid at Mermaid Factory. 
PlantHouse also has unique classes like flower pressing, 
dried floral arrangements and more. 
  —Kelsey Thomas 

Knot Notes   |  Bachelorettes

For the  
Chill  
Crew

Courtesy of Mermaid Factory
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Advertising Specs 
Dimensions shown are width x height. 

Important Dates

Jeff Donohue  |  252-202-5029  |  jeffd@vgnet.com

Jay Bellamy  |  252-202-4015  |  jay@vgnet.com

EMAIL PRINT READY ADS TO:
Mercedes Bethune  |  757-422-8979 ext. 125  |  mbethune@vgnet.com

Website Advertising Options
OuterBanksWeddingGuide.com 

Website Advertising Packages
OuterBanks.com 

Photographers
• � Photo submissions with a photo release receives photo credit in magazine.
• � Real Wedding submissions for consideration must accompany completed form.
• � Image files along with a digital contact sheet (PDF) should be sent via 

WeTransfer, DropBox or other file sharing service. Send to CSinclair@vgnet.com. 
Though not preferred, flash drives will be accepted. Please mail to: 
1264 Perimeter Parkway, Virginia Beach, VA 23454; Attention: Christina Sinclair.

Above forms are available on:  
OuterBanksWeddingGuide.com, ABOUT tab.

Published by VistaGraphics, Inc.

Annual Analytics as of 7/1/25
Sessions: 1,107,094  Users: 1,004,229 

Page Views: 1,895,224  Advertiser Interactions: 2,028,980
(click-thrus, map clicks, video views, coupon clicks, coupon prints and phone clicks)

Automated Advertiser Traffic Results Provided Regularly

ADVERTISING UPGRADED LISTING
$550 Value (Included w/Magazine Ad Buy – $1,500 w/out Print Ad)
  • �Profile page including photo, unlimited/updatable text, 

web link + map locator feature

SILVER PACKAGE
$1,930 ($2,900 w/out Print Ad Buy)
  • �2nd highest tier ad, above Upgraded Listing with 

click-thru ability from category page.
  • �Profile page includes 4 photos. 50,000 guaranteed 

Run-of-Site Impressions annually.

GOLD PACKAGE
$2,820 ($3,850 w/out Print Ad Buy)
  • �Highest tier ad, featuring click-thru ability from 

category page and video placement.
  • �Profile page includes 6 photos. 100,000 guaranteed 

Run-of-Site Impressions annually.

Content Page Sponsorships & Events Packages Also Available. 
*Above pricing applies to all segments except Vacation Rentals, Real Estate & Hotels.

2 MILLION 
REASONS TO ADVERTISE 

Appearing on page one of 
most Google searches, 
advertisers get 1,000’s 

of clicks/referrals 
from OuterBanks.com!

FEATURED LISTING
(Included w/Magazine Ad Buy - $1200 w/out Print Ad)
• Placement within “Professionals” tab on one vendor category
• �Profile page including 2-8 photos and 35-300 word business description 

(levels depend on print ad size)
• �Links to website, email, social media and map locator

FOOTER LEADERBOARD Throughout Site in Rotation on All Pages (4 available)
($3,600 without Print Ad, $1,500 with Print Ad)

TOP LEADERBOARD BANNER In Rotation Within Your Professional Category
($1,680 without Print Ad, $700 with Print Ad)

IN-ARTICLE BANNER AD In Rotation Within Your Professional Category
($1,200 without Print Ad, $500 with Print Ad)
• �Banner ad in rotation within online articles

Leaderboard and In-Article Banner Ad = 800w x 200h

Sample Gold Level  
Package Page

* Full page and double page ad.125”all around for bleed, live area is safe within .5” of trim. ** 
1/2 Page and larger ads can bleed off the top, bottom and side edges of the page.

2025
COMPLIMENTARY

OuterBanksWeddingGuide.com

Published by

Scan for Digital Media Kit +  
Virtual Magazine, Links and More.


